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Developing Marketing Strategies and a Marketing Plan
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Familiar Terms
Strategic planning can be described as a management task which is used in setting priorities and focusing on the utilization of resources so as to attain the organizations set objectives. Market share can be expressed as the percentage of an industry or the market sales which is realized by a particular organization over a given period of time. 
Unfamiliar Terms
Sustainable competitive advantages can be denoted to include the assets of the company together with attributes as well as abilities which are challenging to exceed and most importantly provide a favorable long term position as compared to their competitors, (Ferrell 2013)
Interesting /Confusing
Ansoff's Opportunity Matrix 
Various marketing strategies and plan development terms have been confusing to me as I do not understand, (Ferrell 2013). One of these is the Ansoff's opportunity matrix which i did not understand. 
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